
#1 Lecture
• lecture format
• casual clothes
• no direct 

interaction with 
viewer

• information 
transmitted directly

#2 Dialogue
• interview-style 

format
• popular social 

media format
• interviewer and 

interviewee are 
the same person 
(changes in 
camera 
perspective and 
outfit)

#3 Explainer
• presenter speaks 

directly into 
camera and to 
recipient 

• medium shot 
• low production 

effort

#4 Visual 
Explainer
• same footage as 

video 3
• with added 

animations for a 
more engaging 
format

#5 Real Video, 
Human Voice
• narrated visual 

with filmed clips of 
wind power plants

• human voiceover 
• no on-screen 

presenter

#6 Real Video, 
AI Voice
• same footage as 

video 6
• AI-generated 

voiceover

#7 AI Video, 
Human Voice
• AI-generated 

imagery
• human voice-over

#8 AI Video, AI 
Voice
• AI-generated 

imagery
• AI-generated 

voiceover
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Our Objective
Our objective is to identify the most effective way of presenting 
information that enables experts and scientists to effectively 
communicate on social media platforms. We aim to assess the 
retention and acceptance of information on wind power as a 
renewable energy source through short video formats.

Methodology

Project Progress

We want to create a number of social media-like short videos that 
only differ in setting, clothing and language, but not content. 
One of these videos will be shown to each individual. After that, 
participants are asked to fill out a questionnaire about, among other 
things, the content of the video.
• Group 1:  street survey, with one video and a questionaire
• Group 2: survey conducted in a lab under the same conditions, 

    with the addition of an eye-tracker to determine parts 
    of the videos that draw attention

• Group 3:  online video with a click-through survey

Concept creations, storyboarding, video workshops

Designing questions, preparing survey software

Collecting video material at different locations

Cutting, adding special effects, subtitles, etc.

Surveying people in-person and online

Gathering insights from the collected data

Research Question
To what degree is informational content via short videos of 
different presentation format, clothing and type of language on 
the topic of wind power trusted and retained?

 Video Planning

 Survey Planning

 Filming

 Video Editing

 Data Collection

 Data Analysis
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